
NWTC t o  UWGB:

M a r k et in g

NWTC Program Option Credits at NWTC Credits at UWGB Total Credits

Associate of Arts/Science 62 59 121

Marketing 66 84 150

Business Management 64 72 136

Program Pat hways

Cr ed i t  Su m m a r y

Fo r  mo r e in f o r ma t io n , c o n t a c t :
UW -Green Bay: uwgb@uwgb.edu, 920 -465-2111  

NW TC: start@nwtc.edu, 920 -498-5444

u w g b.ed u / ma r k et in g

Gu a r a n t eed  A d m iss io n
Ready to f inish as a Phoenix? Upon successful complet ion of one of the 
follow ing designated pathways, students are guaranteed admission to 
UW -Green Bay. Get  started at  uwgb.edu/ app ly.



Pathw ay Opt ion 2:
Market ing  Associate Degree

This opt ion provides foundat ional and advanced coursework in Market ing. 
Students may choose to enter the workforce upon complet ion of this degree.

 A t  NW TC, complete the 66-credit  degree.

A t  UW -Green Bay, complete an addit ional 84 credit s for a total of 150  credit s.

NWTC t o  UWGB: 
M a r k et in g
Pathway Opt ions

Pathw ay Opt ion 1:
Associate of  Art s or Associate of  Science Degree

This opt ion provides foundat ional coursework in an array of f ields.

Complet ion of this degree sat isf ies UW GB General Educat ion requirements. 

As part  of your Associate Degree, take the follow ing courses at  NW TC:

 

At  UW -Green Bay, complete an addit ional 59 credit s for a total of 121 credit s

UW-Gr een  Ba y  
Gr a d u a t e Pr o g r a m 
Opt io n s :
Business Administ rat ion 
(MBA), Management  (MS)

Ex a mpl e c a r eer  pa t h s :
Brand Manager, Sales Representat ive, 
Social Media Manager, 
Product  Analyst , Copywriter, 
Advert ising Execut ive

- 20 -80 9-287 Princip les of Macroeconomics
- 20 -80 9-291 Princip les of Microeconomics
- 10 -10 2-158 Business Princip les
- 10 -10 4-110  Market ing Princip les
- 10 -80 4-198 Int ro to Stat ist ics (AA) or 

10 -10 2-150  Business Law  and Ethics (AS)
- 10 -80 1-185 English Composit ion 2

Pathw ay Opt ion 3:
Business Management  Degree

This opt ion provides foundat ional and advanced coursework in a w ide variety of Business areas.
Students may choose to enter the workforce upon complet ion of this degree.  

A t  NW TC, complete the 64-credit  degree.

A t  UW -Green Bay, complete an addit ional 72 credit s for a total of 136 credit s.
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